Case Presentations 

** My case selection is Global Movie Market, only focus on that topic on the PowerPoint. **


1. Overall information

- 25-30-minute presentation each
- The minimum/maximum number of slides is not required. However, some experts recommend 1 to 2 slides per minute. Considering you cannot give the presentation in person; you may need more slides than usual to incorporate all the relevant information.  
- I will share the best ppt of each case with all students. I may modify/combine your work for the in-class presentations. 
 
 
2. Format / Content
- I recommend that several short multi-media items (video clips, audio, or images) be included in your presentation. 
- McPhail (2014) “Global Communication” (eBook is available at UWG library) provides rich information about the cases; however, you will need to conduct further research.  
- You need to add five multiple-choice questions and answers. These questions will be part of the Exams. The quality of the questions is one of the criteria for grading.  
- References (any citation format will be accepted). Wiki should not be cited as your references. 

3. Grading 
Rubric for Case Presentations
	
Category
	
Scoring Criteria

	Organization

	The type of presentation is appropriate for the topic and audience.

	
	Information is presented in a logical sequence.

	


Content

	Introduction is attention-getting, lays out the problem well, and establishes a framework for the rest of the presentation.

	
	Technical terms are well-defined in language appropriate for the target audience.

	
	Presentation contains accurate information.

	
	Material included is relevant to the overall message/purpose.

	
	Material includes multi-media.

	
	Appropriate amount of material is prepared, and % made reflect well their relative importance.

	
	There is an obvious conclusion summarizing the presentation.

	
	Visual aids are well prepared, informative, effective, and not distracting.

	
	Length of presentation is within the assigned time limits.

	Others 
	Five multiple choice questions include main % of the content.



-------------------------------------------------------------------------------------------------------------------------------
APPENDIX 

	Note. Please use this information as only a reference. You don’t limit your presentation to the below examples/suggestions. Please try to find your own unique angle(s). Your ppt may contain multiple angles or focus on single issue.     


	1: Media Freedom
	You can get valuable information from Freedom House (https://freedomhouse.org)
You can focus on the general situation/statistics around the world or a specific area (e.g., America, Europe, Asia, etc.) or nations (e.g., Turkey, Russia, etc.) 
Free from governments or businesses? 
Why is media freedom important to developing countries?
The relationship between media freedom and economic development
How media freedom varies and how it affects people 
Influence of new media technologies (the Internet and social media) on media freedom


	2: China and media democracy
	Censorship in China and the relevant regulations
Impact of technologies on Chinese media
How young generation in China response to the censorship
Media freedom in China
Media market in China- pop, movies, dramas, etc.
Comparison of China and U.S. in terms of apps usage
Foreign correspondents in China

	3: Global media market and sports business

	How does Global Media Affect Sports Business
How do the Sports and Media correlate with each other
Stories about famous sports/sports events/sports stars in the global media market
Which sports/media companies dominate the global media market?
The trend/statistics of sports business- How sports generate revenues
Impact of new media technologies 
Issue of sports programs, e.g., copyright, sponsorship, etc.
Sports expenditure growth vs., GDP growth ratio by region
Influence of American Media/American sports events
World Olympics/World Cup’s Role in Global Media 


	4: Hollywood and Bollywood
	Bollywood as an alternative of Americanization
How about other regional movie markets?
Cultural hybridity (see the lecture note) and Bollywood
Perspectives of Americans and Europeans toward Bollywood
The implication of non-Hollywood movies’ success
Similarity/differences of Hollywood and Bollywood films
Do films from outside the U.S. reflect their own values/cultures?  Issue of originality/imitation


	5: Korean Wave and K-Pop
	Growing influence of K-wave into the United States or Europe
K-wave as a key player of Asian Culture
Cultural hybridity (see the lecture note) and K-wave
How the change of global media market/ technology (e.g., Social Network) contributes to the prevalence of K-pop 
BTS as a new culture icon around the world


	6: Global Movie Market
	General information of the global movie market in terms of revenue
Influence of American movies- in terms of money, culture, consumption, cognition, and psychology
The recent trend of international movie festival/competition? 
Movie market in Europe, Asia or Latin America
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